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[Abstract)

The methods of expression used in major gourmet TV shows in Japan
and Taiwan are compared through text analysis of actual programs, revealing
cross-cultural differences and commonalities. The results show that while in
Japan, laugh tracks are frequently inserted after reactions, in Taiwan, they are
not inserted and instead sound effects and subtitles tend to be used frequently.
In Japan, there is a tendency to try to vary the way “delicious” is said, while
in Taiwan, the participants have long exchanges and verbal sabotage is seen.
In Japan, the participants react in an exaggerated manner and sound effects
and subtitles are added. In both Japan and Taiwan, colorful subtitles are added
to the speech of the participants, but in Japan, detailed fonts and color usage
are set taking into account the differences in the participants and the contents
of the dishes. Commonalities include the glorification of eating a lot and
the difference in the position of the presenter, and it was found that in Japan
and Taiwan, the presenter takes a humble stance and listens to the restaurant
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